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Shoppers Are Redefining
Value in Retail Amid a New
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Modify Search

Aggregated sales in a time series by standard data types, per capita and growth.

Bottled Water Japan

[ View full data set ’ ‘ Configure and export your data l
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Company Shares I7. IS5 R 7)VEMENEE, ThTho
Share of sales and actual sales by co ;‘—g’éﬁ,%j%é(i"vmw full data set"’&}iﬂ?

Bottled Water Japan

[ View full data set l ‘ Configure and export your data ’

Brand Shares
Share of sales and actual sales by brand in a time series by standard data types.
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A
Stats Type Geography Category Data Type 2019 2020 2021 2022 2023 2024

RO Vi Japan Bottled Water Off-trade Volume million litres 5,244.3 5;533.3 5,905.2 6,288.6 6,278.8 6,043.0

Research Sources:
1. Soft Drinks: Euromonitor from trade sources/national statistics
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Global - Higtbrical Owner | Historical | % breakdown / Definitions | Calculation Variables

L B Passport

Convert Data + CHANGEDATATYPES W  CHANGESHARETYPES ¥ :IGROUPSUM W 2024 - Apply Change Stats Type w Modify search
M £ — = el i i
Wik Japan Bottled Water Suntory Holdings Ltd Total Volume 25.9 24.6 24.6 24.7 25.8 22.1
1 Japan Bottled Water Coca-Cola Co, The Total Volume 11.3 10.4 11.5 11.7 11.9 9.6
Wl Japan Bottled Water Asahi Group Holdings Ltd Total Volume 8.7 8.4 8.0 8.0 8.4 8.1
i Japan Bottled Water Kirin Holdings Co Ltd Total Volume 9.5 9.5 8.2 75 5.8 6.6
Wil Japan Bottled Water Nac Co Ltd Total Volume 2.0 1.9 1.9 1.7 1.7 1.8
Wil Japan Bottled Water Otsuka Holdings Co Ltd Total Volume 2.2 1.8 1.8 1.8 15 1.4
ik Japan Bottled Water Aqua Clara Inc Total Volume 1.3 1.3 1.3 1.2 1.2 1.2
1 Japan Bottled Water Zaiho Group Total Volume 0.7 0.6 0.6 0.6 0.6 0.7
mi Japan Bottled Water Danone, Groupe Total Volume 2.6 1.8 1.0 1.0 0.8 0.6
| I Japan Bottled Water 0.8 0.7 0.7 0.4 0.4
| 1 Japan Bottled Water 0.3 0.2 0.3 0.3 0.3
il Japan Bottied Water 0.2 0.2 0.2 0.2 0.2

T Japan Bottled Water :/I 7(Company Share, Brand share)'eli%h%‘h 0.6 0.5 0.5 0.2 0.1
- = e | DAFIVOS I PHRNRI-BANENS. = S

Wil Japan Bottled Water j j- )l’ I\t“ (in 7$b\§7f\3h57 _gwﬂj - a - - -
=i Japan Bottled Water B8BTS >:F- >D‘VD§B§0)&{E (:g‘iﬂﬁg 12.6 12.4 13.3 14.2 19.2

Wil Japan Bottled Water 25.0 26.8 26.6 26.9 27.4

L 1 Japan Bottled Water 100.0 100.0 100.0 100.0 100.0
Research Sources:
1. Soft Drinks: Euromonitor from trade sources/national statistics
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Bottled Water in Japan

Analyst: Sean Kreidler

Country Report | 17 Dec 2024

In Japan, where the tap water is safe to drink, the practice of purchasing bottled water for home use was historically uncommon. However, the Great East Japan Earthquake in 2011 shifted this mindset, as
concerns arose about the potential contamination of tap water with radioactive substances following the nuclear power plant accident. Even after fears subsided, this incident taught consumers the
importance of having a stockpile of bottled water for emergencies. The trend of stockpiling was furth Read more
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Country Report | Dec 2024

Datagraphics
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@@ Share my link & Save to my content Change language

Download } [

Related

KEY DATA FINDINGS

¢ Off-trade volume sales decrease by 4% in 2024 to 6,043 million litres

sEDUIEA]RE

* Functional bottled water is the best performing category in 2024, with off-trade volume sales
increasing by 2% to 319 million litres

s Suntory Beverage & Food Ltd is the leading player in 2024, with an off-trade volume share of 23%

¢ Off-trade volume sales are set to decrease at a CAGR of 1% over the forecast period to 5,858 million
litres

2024 DEVELOPMENTS

Prices rise, but demand for bottled water remains high

In Japan, where the tap water is safe to drink, the practice of purchasing bottled water for home use was
historically uncommon. However, the Great East Japan Earthquake in 2011 shifted this mindset, as
concerns arose about the potential contamination of tap water with radioactive substances following the
nuclear power plant accident. Even after fears subsided, this incident taught consumers the importance
of having a stockpile of bottled water for emergencies. The trend of stockpiling was further intensified
during the COVID-19 pandemic, when home confinement became the norm. Today, bottled water has
become a staple in many households, used not only for drinking, but also for brewing coffee or tea,
preparing baby formula, and cooking.
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Off-trade Volume - million litres - 2010-2029
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Passport is our award-winning market research knowledge hub for forward thinkers
m Passport Al Search for data, analysis, insights and more. Q ’
Explore categories
P 9 Innovation Economies & Consumers n
e Nttt ouir ey tn e catagoey iroe to Help Unlockl‘ng the Trl'lllon-l?olllar OPportunlty: Tallored Ma)umAlsmg Oqununltles in thehlvlllllenmal Market
Ueki idantll growth opportisiitios: Strategies for Asia Pacific's Aging Population Millennials, a 1.7 billion cohort, comprising 21% of the global
Briefing By 2029, Asia Pacific will host 56% of the global population Briefing population, currently hold the highest collective gross
aged 65+, representing a trillion-dollar opportunity. This income across all generations. While facing financial...
report provides a critical framework to understand, devel... Read more
Read more 31 Mar 2025
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Consumer Appliances Latest reports

Sustainable home

Use new technologies to better use
natural resource and mitigate against...
Explore more

The World Market for Small Appliances
Pandemic-era purchases are nearing end of life, driving growth through replacement cyc|es in 2024
and beyond. Categories such as air fryers, coffee machines, vacuum cleaners, air purifier§ and multi-
cookers will benefit. The industry is embracing Al, with smart appliances now labelled as Al, focusing ...
Read more

02 Apr 2025

Explore categories and subcategories to find detailed
datasets and actionable insights.
Smart home
Select | v Interoperability will unlock potential,
enabling enhanced experiences.

Top Five Trends in Small Appliances Explore more

Five out of the top six growing appliance markets are from the Global South, with growth rates of 4.8-
11.2%. As affluence rises, ACs are increasingly popular. Companies are shifting to direct custgmer
relationships, facilitating servitisation. Subscription models, like LG’s, are thriving, with signifidant...
Read more

Dashboards ®lIndustry overviewlc T
1 g r i t 77} bibéntj- _g E 2025 Consumer Trends
\’ . %ﬂ ﬁg(a IJ ‘y a) How can you respond to lifestyle shifts and

evolving demands? Read our report to guide your
growth plans.

Consumer trends

Stay ahead of long-term shifts in
consumer behaviour and purchasing...
Explore more

Consumer Appliances: - : Consumer Appliances:
Industry overview Forecast model

Explore more
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Consumer Appliances: Industry overview

Category View
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Consumer Appliances

Market Size v

Map View Retail Volume, '000 units, 2024

B E R /A RER LEER

Il 53.256.3- 826,485
Il 19,401.9 - 50,9582
B 8.458-187318

0-75657

Not lllustrated

= China I

Market Size ! @
2024, '000 units 826,485
@ 20
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slobal Figure &
2024, '000 units

3,125,872.0

Regional Comparison
2024, '000 units

Asia Pacific _
Australasia |

Eastern Europe l

Latin America .

Middle East and Africa.

North America -
Western Europe -

el ARAR

Forecast Growth ! @
2024-2029 CAGR
*—o

Per Capita 2 @

2024, units 0.59

o R
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Consumer Appliances Latest reports

Sustainable home

Use new technologies to better use
natural resource and mitigate against...
Explore more

The World Market for Small Appliances
Pandemic-era purchases are nearing end of life, driving growth through replacement cycles\in 2024
and beyond. Categories such as air fryers, coffee machines, vacuum cleaners, air purifiers and multi-
cookers will benefit. The industry is embracing Al, with smart appliances now labelled as Al, focusing ...
Read more

02 Apr 2025

Explore categories and subcategories to find detailed
datasets and actionable insights.
Smart home
Select | v Interoperability will unlock potential,
enabling enhanced experiences.

Top Five Trends in Small Appliances Explore more

Five out of the top six growing appliance markets are from the Global South, with growth rates
11.2%. As affluence rises, ACs are increasingly popular. Companies are shifting to direct custome
relationships, facilitating servitisation. Subscription models, like LG’s, are thriving, with significant...
Read more

Consumer trends

Stay ahead of long-term shifts in
consumer behaviour and purchasing...
Explore more

Dashboards

‘\’f’ v -

Oo— 2025 Consumer Trends

How can you respond to lifestyle shifts and
evolving demands? Read our report to guide your
Consumer Appliances: growth plans.

Industry overview

Consumer Appliances:

Forecast model
Explore more
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Analysis /

Refine your segfch

The World Market for Small Appliances
Analyst: Tim Chuah

Geographies v
Briefing Briefing | 02 Apr 2025

Categories and topics v Pandemic-era purchases are nearing end of life, driving growth through replacement cycles in 2024 and beyond. Categories such as air fryers, coffee machines, vacuum cleaners, air purifiers and multi-
cookers will benefit. The industry is embracing Al, with smart appliances now labelled as Al, focusing on climate control, cooking, health, and energy management. The “affordable premium™ approach is
resonating with consumers as cost of living continues to be an issue. Read more

Sort v Top Five Trends in Small Appliances
Analyst: Tim Chuah
Dates v Briefing Briefing | 02 Apr 2025
Five out of the top six growing appliance markets are from the Global South, with growth rates of 4.8-11.2%. As affluence rises, ACs are increasingly popular. Companies are shifting to direct customer
relationships, facilitating servitisation. Subscription models, like LG's, are thriving, with significant growth in South Korea and plans to expand to SEA. The replacement cycle will drive 2024 growth. Al is

reshaping the industry, enhancing climate control, cooking and energy management. Read more

Q consumers

( Q corporate strategy )

Unlocking the Trillion-Dollar Opportunity: Tailored Strategies for Asia Pacific's Aging Population
Analyst: Megumi Matsunaga David Zhang Rachel He

m Briefing Briefing | 01 Apr 2025

By 2029, Asia Pacific will host 56% of the global population aged 65+, representing a trillion-dollar opportunity. This report provides a critical framework to understand, develop and address the unmet
Q business models ) needs of this rapidly growing demographic. Leveraging Euromonitor's Inclusivity - Empowerment - Indulgence framework, companies that act now will secure future growth and maintain relevance in a
shifting consumer landscape. Read more

( e ) ( o ] (_ Q consumers J [ Q corporate strategy ) [ Q survey J [ Q wellness and wellbeing J COU nt y Report= %.EUE% l//—l—(_ I\
Unveiling Transformative Megatrends in Western Europe B rief | n g: 7_— —_ 73” l//—l_(— I\

Analyst: Elif Polat Selin Erdem Sarah Wood

Briefing Briefing | 27 Mar 2025

Digital Living, Convenience, Pursuit of Value and Sustainable Living are key megatrends in Western Europe, shaped by technological advancements, demographic changes and shifting consumer v
L ]

.

( Q emerging markets ]

Q home life

© Browse All Themes Demand for multifunctional products is driving brands to simplify and optimise. Despite privacy concerns, Al-driven personalisation is gaining acceptance. Value perceptions are shifting toward

functionality and affordability, while sustainability continues to influence purchasing choices. Read more
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Search for data, analysis, insights and more.
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Explore categories

Discover detailed statistical data with our easy-to-use category tree to help
you identify growth opportunities.

Select ‘ v

Recent searches Saved searches

Innovation

Unlocking the Trillion-Dollar Opportunity: Tailored
Strategies for Asia Pacific's Aging Population

By 2029, Asia Pacific will host 56% of the global population
aged 65+, representing a trillion-dollar opportunity. This
report provides a critical framework to understand, devel...
Read more

01Apr 2025

[ Consumers ) [ Corporate Strategy j [ Survey )

( Wellness and Wellbeing )

Briefing

Economies & Consumers n
Maximising Opportunities in the Millennial Market
Millennials, a 1.7 billion cohort, comprising 21% of the global
population, currently hold the highest collective gross

income across all generations. While facing financial...

Read more

31 Mar 2025

( Emerging Markets j ( Value ]

Categories and topics (1): Carbonates

Geographies (54): Argentina, Austria, Australia, Belgium, Brazil, Bulgaria, Canada, Switzerland, Chile, China, Colombia, Czech Republic, Germany, Denmark, Egypt, Spain, Finland, France
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